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Abstrak 
Tujuan penelitian ini adalah untuk melihat strategi public relations pada PT 
Bank Commonwealth melalui program corporate social responsibility (csr) yaitu 
Women Investment Series (WISE). Metode penelitian yang digunakan dalam 
penelitian ini adalah kualitatif deskriptif, dengan metode studi kasus dan teknik 
pengumpulan data berupa wawancara, observasi, dan dokumentasi. Analisis data 
yang digunakan yaitu dengan model Strauss Corbin melalui open coding, axial 
coding, dan selective coding. Hasil penelitian didapat bahwa program CSR 
Women Investment Series (WISE) adalah program berkelanjutan dan jangka 
panjang. Dalam hal perencanaan CSR dibutuhkan lagi strategi komunikasi yang 
lebih terencana. Simpulan dari penelitian ini adalah Public Relations PT Bank 
Commonwealth mampu mendukung pencapaian tujuan perusahaan dalam 
mengkomunikasikan Program CSR Women Investment Series (WISE) dengan 
strategi PENCILS. (KZ) 
Kata Kunci : Public Relations, CSR, Women Investment Series (WISE). 
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Abstract 
The purpose of this research was to see and test the public relations strategy at 
PT Bank Commonwealth through Corporate Social Responsibility (CSR) 
program that called Women Investment Series (WISE). The method used in this 
research is qualitative descriptive, with case study methods and data collection 
techniques such as interviews, observation, and documentation. Analysis of the 
data used that Corbin Strauss model through open coding, axial coding, and 
selective coding. Research results obtained from Women Investment Series CSR 
(WISE) program is a sustainable and long-term program. In terms of planning 
CSR need more communication strategy plan. The conclusions of this reasearch 
is the Public Relations of PT Bank Commonwealth was able to support the 
achievment of corporate goals to communicated the CSR program called Women 
Investment Series with PENCILS strategy. (KZ) 
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